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"Read by more than 1,450 of America's most influential people!"
Click here to join them.

This Week's Headlines:

1.. Battle of the Titans: Voter.com vs. Grassroots.com in a death =
match.

2.. It's tough being high-profile: Grassroots.com also takes it from =
non-profits.

3.. Lazio goes for the throat: In 24-hours, he's on the net and on the
attack.

4.. Did ABC "liberate" Voter.com's logo?: Remarkable; creative minds =
think alike.=20

5.. "Quote of the Week": Phil Nobles remarks on candidates who breath =
in deeply.=20

6.. How the Win: Free, nationally distributed anthology now available.

7.. Invited to the Party: It's great being accepted by your peers.
Battle of the Titans

Take $50-million, a narrow niche audience, conflicting East =
Coast-West Coast cultures and evaporating venture capital. Mix them all =
together, and you get Voter.com versus Grassroots.com in an FEC-refereed
death match.

New York Times reporter Rebecca Fairley Ranevyv's article in the May =



18, 2000 CyberTimes section of the NYT web-site exposes all the gory =
details of the FEC-centered conflict between the two as Ms. Raney =
details the Byzantine politics behind the political web site =
controversy.

The left-handed attack comes from Voter.com, which filed a request =
for opinion from the FEC. It asks the commission to decide whether or
not free links to political web sites constitute an illegal corporate =
contribution.

Ms. Raney quotes Voter.com's Cleta Mitchell, who might be accused of =
crying crocodile tears: "We need to know the answers so we don't get any =
candidates in trouble."

The bottom line is that despite protestations from Voter.com that it =
just wants a clarification of FEC rules on the ability of web sites to =
post candidate links without charge, insiders say the real battle is =
between the competing business models each is using to make the =
speculative venture capital they raised pay off.

Voter.com wants to sell links and turn them into a revenue stream. =
Grassroots.com wants to give them away as a marketing tool to capture =
eyeballs. If Grassroots.com can continue depriving Voter.com of a =
revenue stream, 1ts deeper pockets (reportedly $30-million in VC money =
compared to Voter.com's $20-million) could allow it to outlast its =
competitor.

For Voter.com, the difference in capitalization is a serious =
concern. Now that political web sites are maturing, they are moving from =
creation to marketing. While Grassroots.com is still depending on free =
ink from national circulation news organizations, Voter.com is taking =
the advertising route with a buy on MSNBC's avant—-garde The News with =
Brian Williams. Its spots feature a series of Yes—No checkboxes =
backgrounded with stark grayscale photos illustrating various issues.

The stealth attack on Grassroots.com is alienating political =
powerbrokers. A class which itself frequently uses innocent facades to =
conceal less-than-innocent ulterior motives, they see Voter.com's =
innocent public statements as PR sugar-coating its real agenda.

GOP and Democratic party officials are planning to state their =
opposition to the Voter.com move. They contend two opinions issued last =
vear already settled the question when the FEC said non-partisan sites, =
even if commercial in operation, do not violate contribution laws.

Voter.com, trying to get through the front door as another medium =
for reaching voters, may find the impact of its attack to be somewhat
"impolitic." As any ad rep will tell you, its tough to sell to people =
who are angry with you.

It's tough being high-profile

The problem in having your head above everyone else's is that it =
makes you the obvious target.

Such is the case for Grassroots.com, which finds itself pummeled not =
only by Voter.com, but by The National Legal and Policy Center (NLPC) =
based in McLean, Virginia.

But the non-profit watchdog is living up to its reputation of going =
after anyone. It is also chewing on the legs of the staid League of =
Women Voters in this case, and another non-profit dissolving into =
Grassroots.com, the Democracy Network, as well as The Center for =
Governmental Studies. In short, its shotgun complaint filed with the FEC
attacks anyone who ever touched Grassroots.com.

Again, it's all about money. The NLPC contends Grassroots.com should =
be charging candidates who link to the site. If it doesn't, NLPC
contends Grassroots.com is making an illegal contribution to the =
candidates whose links it posts.

Grassroots.com attorney Trevor Potter, a former chair of the FEC,
disagrees. He, and others who think the NLPC filing is harassing, are =
relying on two decisions made last fall in which the FEC ruled =
non-partisan sites, commercial or not, can post links freely.

The NLPC retorts that the decision, involving the Democracy Project, =
is inapplicable to the Grassroots.com situation because the Project was =
a non—-profit at the time, but now is in the process of rolling itself =



into Grassroots.com, and is giving up its non-profit status. In =
addition, they contend that it doesn't apply because at the time,
Grassroots.com was not selling services to candidates, as it is now.

This action, which preceded the Voter.com attack, is causing =
distress among political professionals, who like the idea of free links. =
They know the Internet is a valid medium for them, and the fund-raising =
effectiveness of the McCain 2000 campaign wasn't lost on them.

The FEC will find itself between a rock and a hard place on this =
issue. It cuts immediately to the issue of free speech, and whether or =
not Internet sites constitute a form of First Amendment protected =
publishing.

Lazio goes for the throat
=20

When MSNBC political analyst and Newsweek journalist Howard Fineman
called GOP congressman Rick Lazio "aggressive" following his stand—-in =
for Rudy Giuliani, it might go down as the understatement of the year. =
Host Brian Williams played a June 1999 tape of Rep. Lazio attacking Mrs. =
Clinton's candidacy, and one guest commentator remarked "that in just 2
minutes he made 15 talking points."

His opening story in the web-edition of the NYT was more of the
same. It quoted him as saying about Hillary (the candidate formerly =
known as First Lady Hillary Rodham Clinton), that she has "no real =
rationale for serving here other than as a steppingstone to some other
position."

Ever a picture of consistency, his opening press release posted at =
his web site stated, "Lazio vows to take on Hillary Clinton head on with =
a strong positive campaign contrasting his record of experience and =
achievement against Clinton's lack of a record of any achievement, =
familiarity with New York, and understanding of the issues that confront =
people who live in New York."=20

The NY City Hall press corps rushed from Rudy's last press =
conference to candidate Lazio's nerve center in Bay Shore on Long Island =
— a town so small all the phone numbers are prefixed "666," an =
idiosyncrasy some religious fanatics will no doubt note and some astute =
PR flack will no doubt go to work changing. The recently expanded =
building where his former congressional re—election HQ existed was
immediately geared up for the Senate run and operating by Saturday =
afternoon.

It's safe to bet the espresso ran freely at his web developer's =
office as well. The job landed on the desk of Donaudy Munch Interactive. =
They made the campaign contribution window a fixture when accessing the
home page at www.lazio.com. And web host Long Island Globalink will no =
doubt find its servers under severe stress as word gets out about the =
site's URL.

The navigation bar takes visitors through the home, issues, news & =
pr, campaign kit, volunteer, contribute and contact us options. Only the =
campaign kit area is "under construction," but hints that you will be =
able to download banners, buttons and for your computer, desktop =
wallpaper.

Did ABC "liberate" Voter.com's logo?

This week's PoliticsOnline "Hot Site" is onlinedemocracy.com, which
is described in the review as "a collaborative, non-partisan, political =
news and voter outreach website sponsored by ABCNews."

Only one problem: Has anyone at ABC bothered to catch the Voter.com
logo and compare it to the artwork at the "Hot Site?" Who, if anyone =
owns it?

Check it out for yourself by visiting both sites.

"Quote of the Week"

Leading off the Campaigns & Elections Training Seminar in =
Washington, D.C. June 5 -7 was Washington powerhouse Phil Nobles. When
asked by a participant in his session to defend his assertion that web



sites are important to campaigns, and his citation of almost-made—-it =
McCain 2000's site as one of the best, Mr. Nobles replied with our Quote =
of the Week: "Doesn't matter how great your web site is, if you suck, =
you still suck."

Internet campaign guide now available

How to Win Your Next Campaign on the Internet is a free, nationally =
distributed anthology prepared in collaboration with the Democracy =
Online Project at The George Washington University's Graduate School of
Political Management, The Brookings Institution and American =
University's Center for Congressional and Presidential Studies.

Multiple copies may be ordered from USPN by calling Tami Oglesby, =
Marketing Director, toll-free at 1.888.508.USPN (8776). USPN is making =
the guide free to all political parties for distribution to their =
candidates, to political professionals for their clients, to candidates =
directly and to journalists and scholars as a reference tool.

USPolitics.Net gaining national, international recognition with major =
parties

The Democratic National Committee has invited USPolitics.Net (USPN)
to attend its Year 2000 Nominating Convention in Los Angeles and offered =
it 5 rooms in the Florida delegation area. This is the fifth significant =
initiative by a major party to incorporate USPN into their activities =
since the company launched its web site May 2, 2000.

This convention invitation comes on the heels of requests by the
chairman of the New York Republican State Executive Committee, the =
Illinois Republican State Executive Committee, the Hawaii Democratic =
State Executive Committee and the Florida Republican State Executive =
Committee for the first nationally distributed guide to online =
campaigning published by USPN, How to Win Your Next Campaign on the =
Internet. The guide is an anthology prepared in collaboration with The =
Brookings Institution, the Democracy Online Project at The George =
Washington University's Graduate School of Political Management and =
American University's Center for Congressional and Presidential Studies.

USPN recently mailed out samples of the guide to 178 state executive =
committees for the Democratic, Republican, Reform and Libertarian =
parties, 186 Washington-based advocacy organizations and 1,224 =
accredited members of the Washington press corps. Interest is running
internationally as well, with requests from Canada, Venezuela, Mexico =
and India.

In addition to the specific party requests, USPN recently mailed =
more than 9,300 of the guides to candidates and officeholders across the =
country. It plans to distribute an additional 13,000 at the 2000 Texas =
Republican Convention in June.

USPN is a closely held corporation that hosts the information site =
www.uspolitics.net, designed for journalists, scholars and voters who
want to research issues by linking directly to source sites utilizing =
the exclusive USPN Browser Mode (TM) of Internet data retrieval. It also =
hosts America's first community-based e-commerce site, The CyberMall, on =
the USPN site.

USPN's Weekly Web Action Update is a free publication. You were added to =
our list because of your position in the journalism, scholarship or =
political communities. If you do not want to continue to receive this =
publication (which will only get better with time as our sources grow . =

so why not give it a month or two?) please e-mail =
klamb@uspolitics.net. If you like it, please e-mail this newsletter to =
friends, associates and colleagues, who can sign-up for their own at =
http://www.uspolitics.net
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<DIV align=3Dcenter><FONT size=3D4><STRONG>Battle of the=20
Titans</STRONG></FONT></DIV>
<DIV align=3Dleft>&nbsp;</DIV>
<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Take $50-million, a narrow niche =
audience, =20
conflicting East Coast-West Coast cultures and evaporating venture =
capital. Mix=20
them all together, and you get Voter.com versus Grassroots.com in an=20
FEC-refereed death match.</DIV>
<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; <EM>New York Times </EM>reporter =
Rebecca=20
Fairley Raney's article in the May 18, 2000 CyberTimes section of the
NYT=20
web-site&nbsp;exposes all the gory details of the&nbsp;FEC-centered =
conflict=20
between the two as&nbsp;Ms. Raney details the Byzantine politics behind =
the=20
political web site controversy.</DIV>
<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The left—-handed attack comes from =
Voter.com, =20
which filed a request for opinion from the FEC. It asks the commission
to decide=20
whether or not free links toé&nbsp;political web sites constitute an =
illegal=20
corporate contribution.</DIV>
<DIV align=3Dleft>
<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Ms. Raney quotes Voter.com's Cleta =
Mitchell, =20
who might be accused of crying crocodile tears:&nbsp; "We need to know =
the=20
answers so we don't get any candidates in trouble."</DIV>
<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The bottom line is that despite =
protestations=20
from Voter.com that it Jjust wants a clarification of FEC rules on the
ability of=20
web sites to post candidate links without charge, insiders say the real
battle=20
is between the competing business models each is using to make the =
speculative=20
venture capital they raised pay off.</DIV>
<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Voter.com wants to sell&nbsp;links =
and turn=20
them into a revenue stream. Grassroots.com wants to give them away as a=20
marketing tool to&nbsp;capture eyeballs. If Grassroots.com can continue=20
depriving Voter.com of a revenue stream, its deeper pockets (reportedly=20
$30-million in VC money compared to Voter.com's $20-million) could allow =
it to=20
outlast its competitor.</DIV></DIV>



<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; For Voter.com, the difference in=20

capitalization is a serious concern. Now that political web sites are
maturing, =20

they are moving from creation to marketing. While Grassroots.com is =
still=20

depending on free ink from national circulation news organizations, =
Voter.com is=20

taking the advertising route with a buy on MSNBC's avant—-garde <EM>The
News with=20

Brian Williams</EM>.&nbsp; Its spots feature a series of Yes-No =
checkboxes=20

backgrounded with&nbsp;stark grayscale photos illustrating various =
issues.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The stealth attack on =
Grassroots.com 1s=20

alienating political powerbrokers. A class which itself frequently uses=20

innocenté&nbsp; facades to conceal less—-than—-innocent ulterior motives,
they see=20

Voter.com's innocent public statementsé&nbsp;as&nbsp;PR =
sugar—-coating&nbsp; its=20

real agenda.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; GOP and Democratic party official
are=20

planning to state their opposition to the Voter.com move. They contend
two=20

opinions issued last year&nbsp;already settled the question when the FEC

said=20

non—-partisan sites, even if commercial in operation, do not violate =
contribution=20

laws.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Voter.com, trying to get =
through&nbsp; the=20

front door as another medium for reaching voters, may find the impact of

its=20

attack to be somewhat "impolitic." As any ad rep will tell you, its =
tough to=20

sell to people who are angry with you.</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dcenter><FONT size=3D4><STRONG>It's tough=20

being&nbsp; high-profile</STRONG></FONT></DIV>

<DIV align=3Dcenter>&nbsp; </DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The problem in having your head =
above=20

everyone else's 1s that it makes you the obvious target.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Such is the case for =
Grassroots.com, =20

whiché&nbsp; finds itself pummeled not only by Voter.com, but by The =
National=20

Legal and Policy Center (NLPC) based in McLean, Virginia.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; But the non-profit watchdog is =
living up to=20

its reputation of going after anyone. It is also chewing on the legs o
the=20

staid League of Women Voters in this case, and another non-profit =
dissolving=20

into Grassroots.com, the Democracy Network, as well as The Center for=20

Governmental Studies. In short, its&nbsp;shotgun complaint filed with
the=20

FEC&nbsp;attacks anyone who ever touched Grassroots.com.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Again, it's all about money. The
NLPC=20

contends Grassroots.com should be charging candidates who link to the
site. If=20

it doesn't, NLPC contends Grassroots.com is making an illegal =
contribution to=20

the candidates whose links it posts.</DIV>
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<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Grassroots.com attorney Trevor =
Potter, a=20

former chair of the FEC, &nbsp;disagrees. He, and others who think the =
NLPC=20

filing is harassing, are relying on two decisions made last fall in =
which the=20

FEC ruled non-partisan sites, commercial or not, can post links =
freely.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The NLPC retorts that the decision,
involving=20

the Democracy Project, is inapplicable to the Grassroots.com situation=20
because&nbsp;the Project was a non-profit at the time, =
buté&nbsp;now&nbsp;is in=20

the process of rolling itself into Grassroots.com, and is giving up its=20
non-profit status. In addition, they contend that it doesn't apply =
because at=20

the time, Grassroots.com was not selling services to candidates, as it =
is=20

now.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; This action, which preceded the =
Voter.com=20

attack, 1is causing distress among political professionals, who like the =
idea 0f=20

free links. They know the Internet is a valid medium for them, and the=20
fund-raising effectiveness of the McCain 2000 campaign wasn't lost on=20
them.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The FEC will find itself between a
rock and a=20

hard place on this issue.&nbsp; It cuts immediately to the issue of free =
speech, =20

and whether or not Interneté&nbsp;sites constitute a form of&nbsp;First =
Amendment=20

protected publishing.</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dcenter><FONT size=3D4><STRONG>Lazio goes for the=20
throat</STRONG></FONT></DIV>

<DIV align=3Dcenter><FONT size=3D4></FONT>&nbsp;</DIV>

<DIV align=3D1left><STRONG>&nbsp; &nbsp; &nbsp; </STRONG>When MSNBC =
political analyst=20

and <EM>Newsweek </EM>journalist Howard Finemané&nbsp;called GOP =
congressman Rick=20

Lazio "aggressive" following his stand-in for&nbsp;Rudy Giuliani, it =
might go=20

down as the understatement of the year. Host Brian Williamsé&nbsp;played =
a June=20

1999 tape of Rep. Lazio attacking Mrs. Clinton'sé&nbsp;candidacy, and=20
one&nbsp;guest commentator remarked "that in just 2 minutes he made 15 =
talking=20

points."</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; His opening storyé&nbsp;in the =
web—-edition of=20

the NYT was more of the same. It quoted him as saying about Hillary (the =

candidate formerly known as&nbsp;First Lady Hillary Rodham =
Clinton), &nbsp; that=20

she has "no real rationale for serving here other than as a =
steppingstone to=20

some other position."</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Ever a picture of consistency, his =
opening=20

press release posted at his web site stated, "Lazio vows to take on =
Hillary=20

Clinton head on with a strong positive campaign contrasting his record =
of=20

experience and achievement against Clinton's lack of a record of any=20
achievement, familiarity with New York, and understanding of the issues



that=20

confront people who live in New York."&nbsp; <BR>&nbsp; &nbsp; &nbsp; The =
NY City=20

Hall press corps rushed from Rudy's last press conference to candidate
Lazio's=20

nerve center in Bay Shore on Long Island - a town so smallé&nbspj;all the =
phone=20

numbers are prefixed&nbsp;"666," an idiosyncrasy some religious fanatics =
will no=20

doubt note and some astute PR flack will no doubt go to work changing. =
The=20

recently expanded building where his former congressional re—-election HQ
existed=20

was immediately geared up for the Senate run and operating by Saturday=20
afternoon.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; It's safe to bet the espresso ran =
freely at=20

his web developer's office as well. The Jjob landed on the desk =

of&nbsp; Donaudy=20

Munch Interactive. They made the campaign contribution window a fixture =
when=20

accessing the home page at www.lazio.com. And web host&nbsp;Long Island=20
Globalink will no doubt find its servers under severe stress as word =
gets out=20

about the site's URL.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The navigation bar takes visitors =
through the=20

home, issues, news &amp; pr, campaign kit, volunteer, contribute and =
contact us=20

options. Only the campaign kit area is "under construction,”™ but hints
that you=20

will be able to download banners, buttons and for your computer, desktop =

wallpaper.</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dcenter><FONT size=3D4><STRONG>Did ABC "liberate" =
Voter.com's=20

1logo?</STRONG></FONT></DIV>

<DIV align=3Dcenter>&nbsp; </DIV>

<DIV align=3D1left><STRONG>&nbsp; &nbsp; &nbsp; </STRONG>This week's =
PoliticsOnline=20

"Hot Site" is onlinedemocracy.com, which is described in the review as
"a=20

collaborative, non-partisan, political news and voter outreach website =
sponsored=20

by ABCNews."</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Only one problem: Has anyone at ABC =
bothered=20

to catch the Voter.com logo and compare it to the artworké&nbsp;at the =
"Hot=20

Site?" Who, if anyone owns it?</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Check it out for yourself by =
visiting both=20

sites.</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dcenter><FONT size=3D4><STRONG>"Quote of the =
Week"</STRONG></FONT></DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Leading off the <EM>Campaigns &amp;
Elections=20

</EM>Training Seminar in Washington, D.C. June 5 -7 was Washington =
powerhouse=20

Phil Nobles. When asked by a participant in his session to defend his =
assertion=20

that web sites are important to campaigns, and his citation of =
almost—-made—1t=20



McCain 2000's site as one of the best, Mr. Nobles replied with our Quote =
of the=20
Week: "Doesn't matter how great your web site is, if you suck, you still

suck."</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dcenter><FONT size=3D4><STRONG>Internet campaign guide now=20
available</STRONG></FONT></DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; <EM>How to Win Your Next Campaign =
on the=20

Internet </EM>is a free, nationally distributed anthology prepared in=20
collaboration with the Democracy Online Project at The George Washington

University's Graduate School of Political Management, The Brookings =
Institution=20

and American University's Center for Congressional and Presidential=20
Studies.</DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; Multiple copies may be ordered from =
USPN by=20

calling Tami Oglesby, Marketing Director, toll-free at 1.888.508.USPN =
(8776) .=20

USPN is making the guide free to all political parties for distribution =
to their=20

candidates, &énbsp;to political professionals for their clients, to =
candidates=20

directly and to Jjournalists and scholars as a reference tool.</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3Dcenter><FONT size=3D4><STRONG>USPolitics.Net gaining =
national, =20

international recognition with major parties</STRONG></FONT></DIV>
<DIV>&nbsp; </DIV>

<DIV align=3Dleft>&nbsp; &nbsp; &nbsp; The Democratic National Committee =
has invited=20

USPolitics.Net (USPN) to attend its Year 2000 Nominating Convention in =
Los=20

Angeles and offered it 5 rooms in the Florida delegation area. This is =
the fifth=20

significant initiative by a major party to incorporate USPN into their=20
activities since the company launched its web site May 2,=20
2000.<BR>&nbsp; &nbsp; &nbsp; This convention invitation comes on the =
heels 0f=20

requests by the chairman of the New York Republican State Executive =
Committee, =20

the Illinois Republican State Executive Committee, the Hawaii Democratic
State=20

Executive Committee and the Florida Republican State Executive Committee =
for the=20

first nationally distributed guide to online campaigning published by =
USPN, =20

<EM>How to Win Your Next Campaign on the Internet. </EM>The guide 1is an=20
anthology prepared in collaboration with The Brookings Institution, the=20
Democracy Online Project at The George Washington University's Graduate =
School=20

of Political Management and American University's Center for =
Congressional and=20

Presidential Studies.<BR>&nbsp; &nbsp; &nbsp; USPN recently mailed out =
samples of=20

the guide to 178 state executive committees for the Democratic,
Republican, =20

Reform and Libertarian parties, 186 Washington-based advocacy =
organizations and=20

1,224 accredited members of the Washington press corps. Interest is =
running=20

internationally as well, with requests from Canada, Venezuela, Mexico =
and=20



India.<BR>&nbsp; &nbsp; &nbsp; In addition to the specific party requests, =
USPN=20

recently mailed more than 9,300 of the guides to candidates and =
officeholders=20

across the country. It plans to distribute an additional 13,000 at the =
2000=20

Texas Republican Convention in June.<BR>&nbsp; &nbsp; &nbsp; USPN is a =
closely=20

held corporation that hosts the information site <A=20
href=3D"http://www.uspolitics.net">www.uspolitics.net</A>, designed for=20
journalists, scholars and voters who want to research issues by linking =
directly=20

to source sites utilizing the exclusive USPN Browser Mode (TM) of =
Internet data=20

retrieval. It also hosts&nbsp;America's first community-based e-commerce =
site, =20

The CyberMall, oné&nbsp;the USPN site.<BR></DIV>

<DIV align=3Dleft>

<HR>

</DIV>

<DIV align=3Dleft>&nbsp;</DIV>

<DIV align=3D1eft><FONT s5ize=3D2>USPN's Weekly Web Action Update is a =
free=20

publication. You were added to our list because of your position in the=20
journalism, scholarship or&nbsp;political communities. If you do not =
want to=20

continue to receive this publication (which will only get better with =
time as=20

our sources grow . . . sSO why not give it a month or two?) please e-mail =

</FONT><A href=3D"mailto:klamb@Ruspolitics.net"><FONT=20
size=3D2>klamb@uspolitics.net</FONT></A><FONT size=3D2>. If you like it, =
please=20

e-mail this newsletter to friends, associates and colleagues, who can =
sign-up=20

for their own at <A=20
href=3D"http://www.uspolitics.net">http://www.uspolitics.net</A></FONT></=
DIV>

<DIV align=3Dleft>&nbsp;</DIV></BODY></HTML>
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/973/4ARQSkZIJRgABAQEASABIAAD/ 2wBDABALDA4AMChAODQ4SERATGCgaGBYWGDE JJR000JM9PDk z
ODdASFxOQERXRTCc4UGIRV191iz2hnPklxeXBkeFx1Z2P/2wBDARESEhgVGC8aGi935Q0JhCY2NJY2N ]
Y2NJY2NJY2NJY2NIY2NIJY2NJY2NJY2NIY2NJY2NJY2NJY2NIY2NJY2NjY2P /wAARCAB+AeYDASIA
AhEBAXEB/8QAHWAAAQUBAQEBAQEAAAAAAAAAAARECAWQFBgcICQoL/8QAtRAAAGEDAWIEAWUFBAQA
AAFSAQIDAAQRBRINMUEGE1FhByJxFDKBkaEITIOKxwRVSOfAkM2JyggkKFhcYGRo1J1coKSoONTY3
ODk6QORFRkAISUpTVEVWV1IhZWmNkZWZnaGlgc3R1dnd4eXgDhIWGh4iJipKT1JWW151iZmgK jpKWm
Pp6ipgrKztLW2t715uslDxMXGx8 Iyt LTINXW19§Z2uHi4+T15ufob6erx8vP09fb3+Pn6/8Q0AHWEA
AWEBAQEBAQEBAQAAAAAAAAECAWQFBgcICQoL/8QAtREAAGECBAQDBACFBAQAAQJI3AAECAXEEBSEX
BhJBUQAhcRMiMoEIFEKRODHBCSMzUVAVYNLRChYkKNOE18RcYGRomJIygpKjU2Nzg50OkNERUZHSE1K
UlRVV1IdAYWVpjZGVmZ2hpanN0dXzZ3eH1 6goOEhYaHi ImKkpOUlZaXmJmaogOkpaangKmgsrO0tba3
uLmb6wsPExcbHYyMnKOtPUldbX2Nnad4uPk5ebn60ng8vP09fb3+Pn6/90ADAMBAATRAXEAPWDOCii]
gAo0000AKKKKACiiigAoorF8R69F0lrhdr3Ug/dxnt /tH2/nTjFydkJuxqC5ia6a2vVwzVUOy jsD0z
UlcH4dvbm30nVtVysty8iKDLkgnPfH+9T/8AhLdY/wCeNj/3y/8A8VTgKMJIcrZrSolaseaEW0dzR
XDf8JbrH/PGx/wC+X/8A1gP+Et1j/njY/wDfL/8AxVRzQ/mRr9UxH8 jO50rhv+Etl1j/njY/98v38A
/FUf8JbrH/PGx/75f/4gjmh/Mg+qY j+RncOVw3/CW6x/zxsf++X/APigP+Et1j/njY/98v8A/FUc
OPSkHITEfyM7miuG/wCEt1j/AJ42P/fL/wDxXxVH/CW6x/zxsf++X/APigqO0aH8yD6piP5GdzRXDf8A
CWéx/wA8bH/v1/8A4qj/AIS3WP8ANIY/98v/APFUcCOPSkHITEfyM7miuG/4S3WP+eNj/AN8v/wWDF
Uf8ACW6x/WASbH/v1/8A4gimh/Mg+ga¥YjJ+RncOVw3/CW6x/zxsf8Av1//ATIgij/hLdY/542P8A3v//



AMVRzQ/mQfVMR/IzuaK4b/hlLdY/542P/AHy//WwAVR/wlusf88bH/ALS5f/wCKo50fzIPgmI/kZ3NF
cN/wlusf88bH/v1//igP+Et13/njY/8AfL//ABVHND+ZB9UxH8jO50rhv+Et1j/njY/98v8A/FUEL
8JbrH/PGx/75f/4gqimh/Mg+gY J+RncOVw3/CW6x/zxsf++X/APigP+Et13/njY/98v8A/FUc0P5k
HITEfyM7miuG/wCEt1lj/AJ42P/fL/WwDxVH/CW6x/zxsf++X/APiqOaH8yD6piP5GdzRXDf8ACW6X
/wWA8bH/v1/8A4qj/AIS3WP8ANIY/98v/APFUcCOPSKkHITEfyM7miuG/4S3WP+eNj/AN8v/wDFUf8A
CWéx/wAB8bH/v1/8A4gimh/Mg+gY j+RncO0Vw3/CWox/zxsf8Av1//ATgqj/hLdY/542P8A3y//AMVR
zQ/mQfVMR/IzuaK4b/hlLdY/542P/AHy//wAVR/wlusf88bH/ALS5f/wCKo50fzIPgmI/kZ3NFcN/w
lusf88bH/v1//igP+Etl1j/njY/8AfL//ABVHND+ZB9UxH8 jO5Sorhv+Et1j/njY/98v8A/FUf8Jbr
H/PGx/75f/4gimh/Mg+gY j+RncO0Vw3/CWox/zxsf++X/APigP+Et1j/nJjY/98v8A/FUcOP5kHITE
fyM7miuG/wCEt1j/AJ42P/fL/WDxVH/CW6x/zxsf++X/AP1gOaH8yD6piP5GdzRXDE8ACW6X/WAS8
bH/v1/8A4qj/AIS3WP8ANJY/98v/APFUcCOP5kHITEfyM7miuG/4S3WP+eNj/AN8v/wDFUf8ACW6X
/WASbH/v1/8A4gimh/Mg+gY j+RncO0Vw3/CW6x/zxsf8Av1//AIqj/hLdY/542P8A3y//AMVRzQ/m
QfVMR/IzuaK4b/hlLdY/542P/AHy//WwAVR/wlusf88bH/ALS5f/wCKo50fzIPgmI/kZ3NFcbY+KdSm
UTHNFaAbCw2K3YjJ1PVvRWig2roSppwlyyVmdlRRRUAFFFFABRRROQAUUVUV71LGAOymSRzt1iX70jd
gKaV9AG6 JffZFSOJPNup JthhB5Y+p9A0pNeVX1zPeXkk11IZ2JWPJ/wAPavUtOspIne7u2E15MPmI
6Rr2RfYfrlryib/XSf7xrswyV3¥xqgHT2g8 jwSn/TxdE/gBj/AN1rNriWv18jw308H95GkI+uD/Ulk
14+K1legz6vK48uGj5hRRRX0OeiFFFKB1gPUOA3ZXEorstOOHTbnTbWd4G3Swo5/eHgODWP41sLbT5
4EtYygZSWyx0efetZ0ZQV2cNHHOg0+SKZi0VbO0uBLNUOIZVLI7gEA44rsP8AhGtL/wCeDf8Afx V8
all0pSV0OOvigVCEIK9zhKKObqw8zXJLKzXA8za0Jzjl5rp7Twzp8CDzUM8ndmJA/IUcO0pS2HWx1Kk
k5bviWxwI9FegvoemOMGz j/DI/1XJeIbKGwlLyrdSsZQMATn1pzpOCuycP jgdeXJFNMy6KK1vD11b3
+oNDcoXXymcYY jBBUdvrUQg5uyOmtWijRhzy2Mmiu7/4RrS/+eDf9/G/xpT4cO0rH/AB6/+RG/xrX6
vI4AP7VoIn+H+ZwdFdJrvhlLW3a6sy2x0XjY5wPUVzdzSi4uz06jXhXjzQCiiipNgoorgtBOWxvdM
SeeIls5ZgTvI6HFXCmS57HPIMTDDpOfUSWiug8SazzZ2H2VbaNkavVmydxPAx6/WtLS7THSZtLt ZZoYPM
eJWbLc5IglQk2120eeY00Qj0z1v+BxtFaviOC2t 9REAogLH5YJCIOMSNIp+gX1l/Cs0f1lpGx4LnH6EY
rPkd7I6ViIezVSTsn3MuitDWNKbSpYo21lEhdd3C4xVvwzb2dxNOt4kbAKCu84go05S1yk1MVThS9
rujEorr9astMgOm41toYPNAABVskZYD1rkKU40Dsx4bERxEeaKCiiioOgKKKKACiiigAoorsdLOH
TrnToJpIGLUmSd561pCmS7HLIMVTwOufgcdRXbXXhmwa2kW3 jKS7fkbeTglxTo0bsjjDKcEHsaU6
bhuPD4gniE+ToJRXX6ToWnXWmMQTSwsXYHI3n1INY/iSytrC+jhtY9imMMfmI5y£X6VUG6UOK7M600p
Vp8kLmMRRRRWR2hRRT4YNnnmSKMZd2Cj6k403E2krsZRXQweErt /8AXzxRD/Zyx/pXPVUouO5nTr06
rag72J7D/J9H/XNv5rRRYf8AH6P+ubfzWivYw/8ACifK5h/vM/ 66HpdFNbOO7cZxxmuzZv/EQ02Fw
YZrOFWHQ5JDD1FcOpgqO4UakE6ztDc61iu0/4568/594P1 /whAaafF1l/niG2x/ut/JWEt4HT/ZmI7L7
zs6K4s+Lb8j/AFVsP+At/jWzp02g6jZR3TurWFXzhfs5Y8E jn5x6VcKkZuyMa+Dg0I80zTvbuKyt
2mmJIwOAgqJLMewA7k1VsLSV5zf34H21hhT+o0gX+6Pf1POKWDTpTeLdX 9wt zIJGMRBYt1ix+pxk5PVW]j
Wt01ZHIFeMTf66T/AH Xs9eMyErcOwohyR+ddWF 6mdTodh4khk jks4F JYrDbgmQOM/S5FYrIy JLKQ
PcUv/CW65/z+/wDkJP8ACn/8JhrX/Pyn/fpf8K5Z25f0Um7nrUM2VKmocm3mQOVMPGGr4w8kT/wC9
EKcnirVZpE JWK31YNCoIASTWEONT7m6zuP8AJ+P/AACVS j7w+tdMt 9JZ2w792hs JMwylrFENwI2P T
FYGoXrXbvKY44wgkgkagAcfrXK6ShNRvc7geK1lWpSnyWVmehWK7LC3XGMRKPOFcl4wbOgxjOhH8z
XZouxFX+6AK4rxb/AMhj/tmv9a2xD908rK1+/wDkVAAGdbtOvLI9v90n+leglwnhalzNaibn92Gf/
AMdI/rXd1lVL+Gv66k5174iXy/I4rTbqOHxXI0pAEsO0ig9gSTiulrzG7w9zNuby5/nXR6D4k0Us9S
fk/LHcHgN7N6H370UZKUeVbovMMPOEvVafZdvlpYz9VmlWyv38+6uFJJKsk JjBCPYZx+1ULy9nvpEk
UH3Uu1BNxAyR74+tehX1pBewGG4Q0Oh/MHIFcBglg+m3r27nI60395axrc6Wrujty+pRm9I2mvxKld
DANUHUJWx8wiIB+pX/AVz1dJ4MH+k3Ix0Qfgf/rVOH+M2zP /AHA+gN3XpzYdImeBmEvyhSuc/eHp
WP4XfU3vG8952tthz5xJ+bIxgnnlrU8RTtbalUl0yZ3JI jDA64YHH6UB67p0oTd9qUj2BJ/LFdiUt09
DWFOPs+T11fUs6gVXT7kyY2CJIs59MVx0jaNLgkhO7y4EOGEfH6D3g9ruvi+j+yWYYRMRuUc8Fvb6Vv
6A1Jotg¥xgOgf8+axcVUl5I7YTgYOj21L8EiODw7pkKgGDzDj72zsTn+1JceHNNmU7YTE3ZkY/wAu
12/1irVJ4Jkt IHaMFNzMpIJzkYyPpU3hK/uLuG4huZzG1MRUgq7cnBzwT3xigUacrxXQym8VCCrOTs/
M53V9K10u4C0Od8bcodHX/WCVXV+FhJjQ4z6ySH/x9qZ4riVIGZ2HMbgR/L+tWEDyBNFtgBjIZvzYn
+LFOCi5JeX61Yqub9GEpb6/0YvIM/v7IMdAMB jn8RWhaeHt Nkt IZGhYs0aknzD1IrM8ZMPt lsuekec
fj/9%9au0s122UC+kaj9KcFrJklpy jRpJPo/z0VudLsx4mgs1RhEFIPmG4kk7WOc/hXU2dpDY24ggBC
AkgE56nNcf4hnk j8RO0OJKSR7QrA40Sv+DGugOeR5dJt ZJHaRn jJDFm6NNEOWzt 8xYv2to0Ob0a0+5X
Ev8ASbTUZFe5RmK JAwxFc500m217eXkM8bOkWCnzkYBLDt /uipvE203drgipB0O8a+UDhTgZyad4M
v0187ckrHyfg9Jdcrm7bo0arU8LzN601vxINcOWwstKmmhiKyLt2kux6kD19Ml1k6Forao7PIxS30Q4
JHVJ6Cuj8VH/ATIkknuy/zgbw9GsWijW+3+IF J+JgXTUp3£fQgGLnSwlk9W3+gkfh/TI1wLUN7sxJgr
g2h6emn3EOVuIS5I4ywKse3tUPirU57Ux2sDMm9dzMpIOM4AwCOlc2mpXiRyR1 6mKSKVZXcuMHr 97N
KUgSuuvoXh60LnylFLR+Z0eHtGTUmeWckQxnGF6sa62dCO0xVAFonHgSf6lzvhfVobKeS2uWCRzkF
HPQNJjGD6ZAH6110pWQv7/NoPNeMk5DKe/v6irhTiop23McVial0gzi5WszD8QaNY2umyXFvDskDDkM
ccn0JrlKv6jb32n09rcO/1yYPDEg4HoO1lUKS5Krjzeb6elgoz jS9+V/09xQMkAd+KOBOLBOWZz I6NEpP
59+a8+Q4dT716LpMZ1i0iy JOMrAgOP90V0OY£4X8jzs3fvQXr+haDKxYAglTg47GuR8W6d5Vwt 7Gvy
S8PJs3r+NW49S+x+LrmCRsQXJRef4ZA0AP49PyrevLaO8tZIJR1XGPoexrWpBSjocGGrSwlvsSfz9
GVECGNGt£9yuY8WnOsY9TI1H866zTIJLXTbaCUgyRxgrEeoFc3gCLdeMUiccBkHIwoalWXNourNMv
mgcS5TEfRPICLSEDELQrNfl1izDIiBxge5rV/sXSQRHOIMi3Y6bjn+eal+lcd+k6e98LxtVzMsgkDeYv
BznHO7YoJTitLETxVWo3Jzt5a jNWS8MRCBprDcrIMmInIYe3£fNJ4a0gO0ulLRLuRGazJcg54yMECVOA
vbUNnAuUYT/wBtBXJ6Jczf29HbwyuLYyuSin5cbWx+oFChGM/MO+sV6tCSbO0W/0zsyMgg965LxFo9n
p9gktuiB2kC5LE8YJ/pXU3DbLeRs4whOfwrzu4l1lC7uochHPO8iBtwDHPNRWcVHXcO0y2nV1U50vRbJ
bD/39H/XNv5rRRYf8fo/ 65t /NaK7cP8AwonHmH+8z/roellUlCwglG3MM65/usOgqnlFWeK52r6My
AIxENF6o6nnWagazPpk+vUZQO/ckHRh/77VSr0u6b6tYbyvRoZ0Do3Y9%veVw+s6PLpocueXgY4R/6H3rjgUu



XVbHOWDxyre5PSX5mzZXe+Gf+QDbf8C/9CNcFXe+Gf+QDbf8AAVEAOIO8P8ROa/wV6/0zVooorsPn
Qrxib/XSf7xr2evGIv8AXSf7xrswvUygqdBlFP1iikmlWKJIGeRJhVUZJIro7bQ7XSOWEWMEK2MpZxt z
/WACPauipVijTV5MmnSnVliywV2ZelaJdanmRdsNsn3550FX/ElsrdWmkxmHSE3SkYe7kHzN/ujsKg
vt SnvdgNt JgThIYxhVHOqnXjY jGygaROR9IhMghT96rq/wABWZnYs7FmJySTkmmsCyMo 61 SB+VLR
XFGXLJISPWnBTi4dvgej6bfRajZR3MIBDD5h3Vu4PvUGgaNbaptabcki JAdDzj0rhLa5ns5TLazPCbh
61Dw31B4P5VrJ4plNRgtbv8A70J/owrudS1Nb/ef0/UsVRneC+aOn0vSLbTFbydz03V36/SpdSvyY
7CyknkYAgfKO7HSKS5N/FOosuAYVPgkeMfmTWVdXc95J51xK0jdsnpUSgxirRNaWXlgtTnrafmavh
zT7XUWuYbhGICKyurYK8kH+1aZ8IWpYg3Ep jPBUgcj61zVJE3FhKZLWTYxGG4BBH41lpr4glJRgm2
b3MJ/01lEHSsnez+ZpilYznko3cX6HaKoRQIAMCUI8VXMdAxg22Mgi JAhTI 9ckn+dMuvEeo3KFPNWM
Hr5a7c¢/zP61k1nWgKSs jXAYKAKXtKmj7BXT+COPmX j40Nkag/1+f6VzFXrDVrnTkdbYqu/G4kZ6U
gEoxk+ZnRmFGdako01d30r8vVnGiv7uv864atG91lu8vrX7P0Oyl1d27IXBrOgal0lKWg8BRnRpcsl1lZ3F
BWQR1IHNdp4TvOuNMWOLDzrX5Cvcr/Cfy4/CuKpY3eKVZYnaORPUUhwRVOKihdS2ZGPwk sSRFOG607
1JRItVZJIDIYPUG3cBNnIOMVYOVIYAMt zFEWYscszdTXKReKNT jUBpIZfeSLn9GHB8gSfxLgMyFRIke
e8a4/mSR+dbOVKL5kzzFhcZOKpNaLONPxbfoUjsI2BdmDSew7D+tbGh/8gWzIB+aJW5 9xmvPt 5Mm
9iWJOSSeTW1B4gv7eCOGKRVI1iQ0I02g4AGBU06sdXI2N8TgKihCFNXte+27sWEGTE8TMH+5b5/Isa
TKNdkSL/AHQBXNV7gE19crPMOXVQoIGP89avHXNgROfMQe2wU4VIa3fUJEYKvIQUY3su63G+I/8A
kYZ/gn/oIrrtEIOiWGO05H2eMf+0iuCvbusS9u3uZcB3xnbx0GP6VZ07TWb3TYVvKLt 5EMOCciORNwX1xg
gj6VNKpD3k3a7NcZzhKs6dP1V7Kz/ARAOglbQoNRUBcSTPGVXDbQOQKp+D1H2e62c754A2772/xrL18
UahLEyHyBUGMpPGRJ82NVLHV7rT4njtmVVdtxJUESwWB/SqU6ak3cyeGxU6CgllVipt ZnUelLP+QMf+
uiOnhW+S50370WHNW7FWXvtIyp/L+Vcle63eX1t5E7Ky7t2doBgjBNLbzrPBI8Ug8BOPOPQ+097]Q
gOFNp7Mp5£fV1h0re8m9PX/hjvtWOiDVETzCyOn3XX09KwdU8PW2nabNcedJI64Cg4AySBVAPFWPK
uCb7/doTn9GgtgGuXmoQeTMYwmck IuM/gamo6Vm73Y8LSxkZR17gK9DRtPDcGo6bFcQ3DIXBDB1D
AkHB/UVv6NYTadZ+RNANcAHS5Nw+4PTPU1u0OsdcvrCAQwSIS5QJIWSPdjJyehB6k1bPivUSMEW4 /3Y
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yrAS5BFc3deEy07NbXQWMNIV1+7WBp+p3mnDbazlIyc+Ww3JIn2Hb8DWiPFepAYItT7+S3/wAXVuUuVK
X2vz0eGGxdCT5Y/k/wAyW/8AD0en6bNczXTyOoAVVXAyTigq3hYgNa jDHkg2364P9M1IFf67eahb+R
MYWhOTtXGazUdo3V0ZkdGDKynkEd6xU4KqnfQ9D2FeeF1GEfxP08u2h6dIgk jZG6MCDXF670k0120
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h/a0/wCVHm/9mX//AD43P/fpv8KP7Mv/APnxuf8Av03+FekUUfV13D+1lp/yo83/sy/8A+fG5/wC/
Tf4Uf2Zf/wDPjc/9+m/wr0iijéuudf2tP+VHm/8AZ1//AM+Nz/36b/Ci+zL/AP58bn/v03+FekUU
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c/8Afpv8KPTMv/8Anxuf+/Tf4V6RRRIXXcP7TWn/Kjzf+zL//AJ8bn/v03+FHOMX/APz43P8A36b/
AAr0iijeuudf2tP+VHm/9mX/APz43P8A36b/AA0/sy//AOfG5/79N/hXpFFH1ddw/taf8gPN/wCz
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bgsL7epr8K3/AMi1LI80rSSMWdzlie5ptPhhluJBHDGO jnogjJroINBKM2INQfaP+eSHNn8T/ATIVX
xhKWx9DVxFKgvidinra2mupRHbxNI57KK6/TtHvPsUdte3RJgQHIzAdpbIJJ+ZuvioMVsWlrBaRCK
31WNB2AqauylT9nrl1Pn8Z jXiVypWRi3NvDo08N7axLFbACGAVBgbc/K/4E8n0JrZpssaTRPFIOZH
BV1PcGs/SJHh83TZ2LS2uAjN1eM/dP8AQ+4rofvK55+xZ1K5+x6dcXHeOM1fcI9vi1io062+x6fb23e
OMKT6nHJ/0g2sHzXsbMf8t7ThSwI9VT5z+0A/GtOk9Th1CiiipGFFFFABRRRQAUUUUAY+sajc6dc28
1iKJLXazTgF+ZVBALD6bh+VVI9T1S6t 7a%9ubaeFo04VjaPMeQ28+ufQitaWlMl 9HcGQObU jaMx1MghiC
ef8AgIrNHh1Es57SK52YJZRItK52gEEKPbIrWLhpcl3Jdwl/The2uo5Q05ULuh27Rn5m5PPFU4 7vIWd
7e51hkhJgudY¥sGLggg4PX1AFacdlMt4911L.deZJ5X1oNmF TnJOM85wPyoO0ywOnxyR+d50eRp0OVxgk
SNLmSQWZnf25L9n0plVXNYY/PbHCBUB+UfyNJLg96NT1t IXEVINENVIynAwuZCRNnnHTtzUyeHoUO
dtPSZxukD+b]J5hhgRJ6AYgxd6THPDbLBI1lvJatuhkUbsHvkHrnvVXhcVmVp7v9sdOSImmjl julna
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gC2upY JHK8F4YEiEf+sAweueD1gxD4eNslglteNHPbblEnlg70JyVYZ550alt9H1tzkXmc3JuTmP
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ZmZvL5G70ccO05NKmjuluUvMOsAgH7rgKDnl61d4E2ZftRKtuizyrLKOGAV2gn6VnSahNbalNBcOv
2YWxnTanPDYI689vzg9YWv200WEYGVgSzOwwWJIJJIP 5mobvTI7rULW7d2Bt8/KOjJ5wRnNn6EZgE1d3K
IMxNXv5tLVv4441vvthgMWMIDyOvZep 9 jUsNSgF /pkmpWOOUKYZoYmi3ZVSEfvHPfHbp7les9LitL2
5ugxZ53LgHomQM4+uBn6CqOWiywiWs11b3zR2bk4QRgsinOVVvxPUGrvDoTZmfJ4hmbyn820BJbPz
1DR1jvyFCinndzV77bgH2zSoJRHE11GzTIFztKgE40fenvoFu8x3Nm3NsLYQ7eiDkc+uecO02HRrm
Oa31lbUWke3RkjZohnacdeeTxlobhO0CzJL+6uUlaxtbeVFS4Em4 1NxXaAfX3FLYXty2rXdhclH8pV
kSRFK5B7EZPNRQ6LLDPDP 9uLSRezhmjB3Fzkk8/T8quWVgt pLPO0 jS3FwwMk JDGCDAAHYCpfLaw9
SPVb6S1+z0Q024Uz3Uo0jQuMheb5Y jvgdgqry3d5Z2anb2k0yTR3SPsfy8NGyrnpnkVblLT1v0iIlaGaBx
JFIoztb6dx7VC21lyzTG4ulvzJlOxxERhVjB6kDPU+uaIuNtQdyDQr271KG3uZLmMgVJliWE jnthg
ta9dzWG1S3NuyCRCuUN65ByQP61NplobGy jt fM8xYhtU7cHFN1Sx002v2cy+WhYM3y5zg5A/MUX jz
36BrYyH1y6iuJdooWguOLRxQygML5 jnGCOTnAS4+1Wri5vtPvLNJ7i0eK6fyjiLlaUcjgjnkexgb£f6
eNQs1lgmlZZEZXSVBgg4 6HFR/2bNLcRT3d350kAP1ARKVDEY3EZ5P40+aIWY3Rbu4vNPNxcyIGZ2R
cLgDDFR356VQh1DVJdP1vEiMhWGIZmYmL+4cKMZ74JNWONE1lgtre2S+PkwSGQLS5Y+Y5LDPPYNNPi0
d4tHfTVuj5bbhlL1BnDZJHX3NO8bsNSnPfarDpOF35kBEyw4H1/xOcEdfcVZiur+/N79kmjQWrmEM
pkySAANPPAyccVNc6O6UIxZW1lsbjalGVsiP723p3psW1ITW1S5NNbXzRxztvkiMYYb+7A9v1pXjYLMrX
Wg3MV5FaSyQ2kzRxsrSISkrk/Oobt JtWOWVNPpD3JeO5vHMt ndXMboMg jHALbsOOw9alamVt LDVwoo
0ogBhRRRQAUUUUAcCNn41i/5GOH/AK9P/Z6KPEX/ACMcP /Xp/wCz0VIXx+FGT3F8T6kIXMNNLNz8/vNnJ
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vYxeXbRKg746n6nvvmiitkrHBKTk 7t 6hRRRQIKzNX jeExalApMtrneo/ jiP3h+HUedrTpKadncGe
5e3V7cadk+1W8d3HBbgZdwoBfnI/4CB+dS/bfEn/AECbb/v+P8a0tN02DTI5UL922S5Qudxz JSAPY
AcVdAg3NbJE2ZgfbfEn/QJtv+/wCP8aPtviT/AKBNt/3/AB/ JW/RRzrsgt5mBO9t8S£f9AmM2/7/AT/x
0+2+JP8AOCE23/£8AH+NbOFHOUYyC3mYH23xJ/0Cbb/v8Aj/Gj7b4k/wCgTbf9/wAf41v0Uc67ILeZ
gfbfEn/QJtv+/wCP8aPtviT/AKBNt/3/AB/JW/RRzrsgt5mB9t8Sf9Am2/7/AT/x0+2+JP8ACE23
/£8AH+NDLIFHOUYC3mYH23xJ/0Cbb/v8Aj/Gj7b4k/wCgTbf9/wAf41v0Uc67ILeZgfbfEn/QJtv+
/wCP8aPtviT/AKBNt/3/AB/JW1NcQ26hp504gTgF2C5/0my3VvCVEs8UZf70ZwM/S17RdkUoSelz
H+2+JP8AOE23/£8AH+NH23xJ/wWBAM2/7/j/GtiW7toX2S3EUb43bWcA49f00+123kef9018n0OPM3
Jb+dHtF2Qez15mP9t8Sf9AmM2 /wC/4/x0+2+JP+gTbf8Af8f41sNd2yQrMI1xEsTcK5cBRTIDSx3VVN
I0cU8TuvVVCE j8KPalLsg9nK19TG+2+JP+gTbf9/x/JR9t8Sf9AM2/wC/4/xrYiuT7abeYriKQJdy21
wdv1pOM8NwpeCVJIVBx1GDDP4Ue(O0XZA4SWIzF+2+JP+gTbf8Af8f40fbfEn/QJtv+/wCP8asW+sNN
remniFQgz+£d6elFxrDQ63FpowgwfGX3dM+1T7a091+Jt9Vg3t5X6bFf7b4k/wCgTbf9/wAf40fb
fEn/AECbb/v+P8aSXX7iXUJLSwsVvPMZIJLYZzjglavOWlsdKiuS5LbErsFMTHGDZz/hS9tHsvxG8JVT
S6vzRW+2+JP+gTbf9/x/jRO9t8S£9Am2/7/j/ABgP/hJJ4HhN7YGGKXk0OGzx6JjnrW3PfWts4Se5i
JYOmcAOLIWi+i/EmeGawtdb 9t fyMj7b4k /wCgTbf9/wAf40fbfEn/AEChbb/v+P8a2JdJrhUtJLhCrgg
FwQeDgZ61k2+uzXGmNdpFBGwm8sLJKFB4z10KHViui/EUMPOauvQb9t8Sf8AQItv+/4/x0+2+JP+
gTbf9/x/3Vi4163tTbRzYaWVVLbHBVM46nPTn8gqllLUWt44Z21L.Z2raRZM8yTRQR7HPNHto9kP6tUuUl
32KX23xJ/wBAm2/7/73/Gj7b4k/6BNt/3/H+Na9xe21qgQLid4jiJ6BmAJoe8tY4VmediETfdcuMH6G
q9pHs jP2ct 9TI+2+JP8ACE23/£8AH+NH23xJ/wBAmM2/7/3/GtgC4huU3wSpIucZRs80ss0UCh5pE
JTpudgB+tHtF2QuUR3t 1MT7b4k/6BNt /3 /H+NH23xJ/0Cbb/v+P8AGtVtRs1ZVa7gBYZH7wcinz3V
VOAGeaOIHpvYDNHtIOkP2c9tTH+2+JP+gTbf9/x/jRO9t8S£f9AmM2/7/j/ABrV1ivraOze685GiUET71
YHPsPeotM1IW31INGaIl7WBP7tmG7HHOPTM1 7WN7WQ/Yz5XKzs jP+2+JP8A0E23/f8AH+NH23xJ/wBA
m2/7/3/Gt+ig512RnbzMD7b4k/6BNt/3/H+NH23xJ/0Cbb/v+P8AGt+1jnXZBbzMD7b4k/6BNt /3
/H+NH23xJ/0Cbb/v+P8AGt+1jnXZBbzMD7b4k/6BNt/3/H+NH23xJ/0Cbb/v+P8AGt+ijnXZBbzM
D7b4k/6BNt /3/H+NH23xJ/0Cbb/v+P8AGt+1ijnXZBbzMD7b4k/6BNt /3/H+NH23xJ/0Cbb/v+P8A
GtPU7aG4s5f0jVI9iMVyOhxWVeWY jsNOFkgjlaUSDbxuzYnYZ+pAgqotPov6e+YncgTWGsbhgYurgzi
hCw+WAkoOfmz60VYe4+2akl15Gx814mSPnggbCT+bEf8AAaKpykhWRO1FFFc50FFFFABRRRQAUUUU
AFFFFABRRRQAUUUUAFFFFABRRRQAUUUUAFFFFAGZ4ht ftekTKBlox51/Uf8A1slycxnlWCS40dtn
AifU5Sx/1ifwrviAQQRkHtUKWItHG8cdVvEi1iP8AeVUADfUd6yNT5md2GxnsY2td30/U57RYzrOoXF/c
r8gj8pR7kYP6Z/0suK0eZ10PkYUWLN7AY/xNdxDDFAmyGJIlznaigD9KattbrMzZ1gjEp6yBBuP40
nSOWposclKTSO0t5W20M0056JLZ6ZIpEdu70/wBM5/8ArfjVzXHfSdae51iGBcwsvHY4x/PBrpd7a
3hkaSKCJIHb7zKgBP1INE9tBcY8+COXb030Gx+dL2T5bX1B46Lgc3L7tnp66v8Thj5+kezDglru2Xj
O3H/APWK6fTZrbTRb6UxTuSu44Xgk8nmtKS1t52Fk1gidl+6zICRI9DQbaBpx0O0MZ1IHSQgNwW/GnGm
4vQmt14102kvX16HK2dzHZ+K7uS7byl1LOASPU8fpSwzLgHJFZrf541P3sdguM/ nXT3FnbXJBnt45
COhZQSKABbQOQWy7YIUiB6hFAZR7N7X0vcbxkGnIJRfM48vkecnrElnHecDUdAMu/ Lud3zxgEEnuf8fWrH
1G5e6802UsgbHkcMR/WE1vnTbEyeYbODfnOf LHWppreC4ULPDHKOS5AdQQOPz09m9 fMPrdNODs 3y 9X
voGMmgi 6kt 57m7k1iRVKQ1eBwOM1 jacbE3F82t£6/J4bPXnOP fpXbAAAAAADgAVXNSbS4 ffPORSN
/eZATQ6XVE08a0nGd7Ptol /w/US5VRTKvhrUS+fKKsEz67ecfpVCT5fCkQOx967Lf+0kV3BhiMX1GN
DHijGWgMY+1RmxtDETI jawGNTkIYxgH6UNSArXNI46Kk5007v+ByeqR20d5pRk jVY2 JjMpPcDAS/AV
N4dn8grpgW4Hk4YrjpglabaaytbhUWa3idU4UMoO36Ur2drIED20LCMYTcgO0eg9KHSeqg71ijjYpwk
0/dv+Nz1lVNg3i1ia8/tbGOFtm/O0vH6VY12Gxksbf7NcRxeShkijfIDgT2z7iuhulK1uWDT28UJDoW
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